


We will be covering:

e Cultivating community through authentic connection
o Creating quality content
o Types of content that engages
o Share, share, share, ask strategy

e Converting through conversation

e Engaging outside our own platform

The goal of today's lesson is to generate new leads and convert those
leads into believers of our products!
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Suggested Content Checklist

* [l Clear purpose to the post

* Il Bold Tagline

I Advice/Guided Experience

I Repetition

* ] Image (Eye Catching and Matches the Story)

Il Tweetable

Il Conversation Starter

* [l Call to Think or Call to Act



1. There's a Clear Purpose to the Post

Before we post, we want to ask ourselves, what is the purpose of
this particular post?
e How does it benefit my audience?
e [s it aligned with my brand and message?
e Can it align to what I am marketing?
e What do | want my audience to do with this piece of content?
e How am | measuring the success of this particular content:
o Number of likes or shares?
o Engagement?
o Action taken?
o Comments left?
o Conversations started?
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2. Bold Taglines

A tagline's purpose is to stop the readers scroll and get them to read more of your post.

Triggering emotion

| will never forget how | felt on my wedding day.

She leaned in close, and shared her secret she'd been hiding from the world. It took
everything | had not to allow the tears to stream down my face.

WHY should | invest Lo
Suseubattetraly costing you to NOT learn
rorn the best who were once in your shoes &

Asking a Question

What are your favorite apps for teaching your kids the ABC's?
Do you prefer a mocktail or a cocktail?

4f{ls your frustration costing you time, money, quality
2lof life, personal happiness?

li:ii:ls your lack of results causing you to give up and
5 %nm end the 4th guarter strong?

A ﬁls your frustration making you feel like... is success

Use emOjiS to Show personality o e ' 3 : 2 W H really even possible anymore at this point?
M |C DROP :"_ % e > 3 __ am constant_ly getting_messagesin my inbox
Did she really just say that?@® € < AL

= +How did vou scale vour online business. arow vour
.

Qv N

(-.ﬁ Liked by a_gumto and 292 others

6 DAYS AGO

Pain point addressed
I've tried everything and nothing is working

Add a comment...

Tip: Often we find ourselves writing the whole post and then going back to do the tagline.
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3. Telling a Story to Cultivate Connection

Creates a feel of connection by showing imperfection.
Gives a feel of "'she gets me.”
Creates curiosity through the content.
Reads like a story with the feeling of "how does it all end,"&
creates a feeling of "it's going to ok," or "at least | know, | am

not alone.”

Most importantly it establishes a trust.
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katy_ursta

Pittsburgh, Pennsylvania

; ‘ katy_ursta "Mom do you still love us?"
B 9

My 10 year old asked me on the way to
bus stop yesterday if | still love him and
his brother.

| guess that's also a great response to
the well meaning question I'm getting
about how that "home school thing is
going."

My kid has to ask, "do you still love us,
mom?"

| guess on the surface the stress is
revealing itself:

’a A demanding career that is just on
the brink of big things...

—_ Al . Ff_ .} . .. K

®QV N
@ Liked by a_gumto and 181 others

SEPTEMBER 12



4. Providing Advice to Cultivate a Connection

In this section we give advice so that we are
positioning ourselves as an expert, force of
positivity and change & giving people
something they can immediately take away
from the content.

Gives the reader the feeling of, "how did she
know | needed to hear this today?”

!H melaniemitro
|

Mars, Pennsylvania

S —

So | got super clear on the actual work.

What is the work it will take to reach that freedom |

| would need to:
? Be disciplined to show up for my business every
day for at least 1-2 hours.

? Be bold in inviting people to join my business and
mentorships.

? Post on social media to build my brand, voice and
expertise.

? Prioritize my business.

? Keep excuses in check.

? Be disciplined to show up even on days | didn't
feel like it.

? Work on my mindset every day so that | didn't

~ fself sabotage and stand in my own way.

“BYou see....

@ Liked by a_gumto and 290 others

SEPTEMBER 23

7

Add a comment...
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5. Using Repetition to Create Engagement

katy_ursta
Destin, Florida

katy_ursta .= When | was in fourth
grade | just wanted to be skinny like my
best friends. | didn't want to be the
. . . . chubby one.
In marketing this is called message framing. '
. When | was in college, | just wanted
to wear those low rise jeans and crop
tops like my fellow sorority sisters.

. When | was getting married, | just
wanted to look good in the dress like
the girls on the knot.

It's a strategy that subconsciously forces
us to want to continue reading content
because we actually crave that
consistency.

. When | had my son, | just wanted to
get back into my old jeans at 4 weeks
postpartum because that’s what the
other moms were doing in my mom’s
group.

T Iy [ | T ST T R .

oav R

@ Liked by maeganblinka and 232 others

AUGUST 20

% Add a comment...
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6. Image that connects back to your content

' I
, @ katy_ursta
R== Bedford, Pennsylvania |

Th o U

N katy_ursta Over drinks tonight, (if

: that's where we were to hangout.)
Over drinks tonight I'd tell you about
the time | was in high school and

wanted so badly to belong that | threw
a party and it got busted.

Our image reaffirms our statement.

Over drinks tonight I'd tell you about
the college professor who told me that
I'd picked the wrong major. | had
selected education, she saw my gift for
marketing. We were both right.

With a great image that connects to a
tagline, we will likely see our audience
engage with our content.

QOver drinks tonight, I'd ask about you.
I'd ask about what brought you here. I'd
ask you about your tribe and your kids
and your palm to forehead mistakes.

Qv N

@ Liked by a_gumto and 237 others

AUGUST 16

Add a comment...
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7. Conversation through non-marketed content

r

- where I'm supposed to be right now. I'm asking

' __myself these clarifying questions so that | can

_scontinue to grow into the very best version of
myself that | can be.

By leaning into the current discomfort | gain
= CLARITY!

On the other side of uncertainty is opportunity
when you keep pushing forward.

Engaging your friends/followers in a way
that allows them to glve adwce and |n5|ght

Have you ever dealt with this?

: As my followers, what do you see as my strengths
4 fand gifts?

g8 %1 —fDrop them in the comments because it does give
" dme even more clarity to hear from you too!!¥

%o

- *Melame

OQV N

. Liked by mjmitro32 and 473 others

2 DAYS AGO

i

““‘* Add a comment...

S
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8. Tweetable

Content that resonates quickly,
shareable, and memorable!

If original, pull from longer content!
If a shared piece of content credit the
author and make sure it's on brand!
(This becomes a great way to
potentially collaborate.)

HEY SIS,
SHE IS NOT "LIFE-ING" BETTER

THAN YOU. SHE'S SIMPLY
HIGHLIGHTING HER TOP

MOMENTS INTO TINY SQUA.“EEES.
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@’ katy_ursta
Pittsburgh, Pennsylvania
katy_ursta If you find yourse If
experiencing an unhealthy relationship

with your feed and your follow...

=She is no better.

Her number of likes do not indicate
her worth.
=And those little squares certainly are
not a reflection of who is life-ing better.

%2 The real life you're creating outside
the reel matters more than the squares
you create to showcase your real. &

Rooting for you...outside our squares.

@

&d

/DN tons.

Qv N

(® Liked by a_gumto and 1,159 others

=)

"



7. Call to think or call to act

6 melaniemitro
Mars, Pennsylvania
| Add value without asking anything in return!

And...don't quit too soon! Trust takes time to build
and it won't happen in a week or even a month!

Your ability to show people you practice what you
~ preach will speak volumes!

Do the work, get the @makechichappenplanner
that | am a Co-Author of, join the FREE
#makechichappen Planner Tribe Facebook Group
to ask questions and watch the accompanying
videos that go along with the planner, & let's rock
your social this 4th quarter! /%

Tiny little course corrections right now can totally
change your outcome! ¥ ¥

'COMMENT below if this was helpful ¥

oQv A

7 Z l:g Liked by a_gumto and 432 others
\A SEPTEMBER 16

./ > Add a comment...
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ples of Calls To Action

Tagline
I wonder if anyone would notice if | disappeared for 30 minutes?

Have you ever thought about locking yourself in the bathroom just so that you
could get a little peace and quiet from the chaos of life right now?

&1 will be the first to admit that | just need some time to myself.
That is one of the reasons that | became a Consultant with Jordan Essentials.

My business gives me the opportunity to get out of the house and interact with

Party Invite,
Call To Action

other awesome women * give other women time away from home too!

It's a WIN WIN!
We all leave events recharged and in a healthy positive way.

Story & Connection

This month | am planning an EPIC girls night out!

c . S W U

IEALTHY SEIN = HEAL

W A

I am legit GEEKED about this party!

I've planned some amazing spa-worthy desserts.
I've planned an epic tutorial on how to have the best at-home spa experience.
I'm sharing my favorite stress-relieving tips and techniques.
Plus we have a special guest, meditation coach Monique who is going to share
3 ways to decrease stress on the spot.

Each guest will leave with a goodie bag and a heart that is full of positive vibes!

Call to Action

If you are interested in learning more about how to live a little less toxic
lifestyle and make self-care a priority.

You are invited to my Galentine's Day Event!
DM me for details or visit the link in my bio!
Spots will fill up fast!
Are you in?!
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Examples of Calls To Action

Story & Connection

Call to Action
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tagline

Who is in need of a girls night out?

Life has been so crazy lately with back to school, adjusting to new routines and
finding a new "normal” that it has been so easy to put myself on the back
burner.

TRUTH?!

Stress is at an all time high and I'm pretty sure | haven't seen the sun in weeks.
Thank you wonderful PA winters!

But, I'm not going to let that stop me from creating opportunities with some of
my besties to get together and create a little of our own sunshine!

Plus, I've been doing some serious research lately on health, living a more toxin
free lifestyle and decreasing aches and pains in our bodies.

| want to share it all with you!
I am hosting a Galentine's Spa Day get together on Saturday February 13th.

There will be mimosa's
There will be chocolates
There will be relaxation
There will be laughter

And of course, it will be totally decked out in red, pink, and sparkle!
Seriously though....

I am going to teach you how to give yourself the ultimate pampering
experience right from home!

I am giving you the inside scoop on how | decrease anxiety, stress, and how
relaxation has become an essential part of my overall happiness!

Come join me and some awesome ladies!
RSVP by February gth to reserve your spot!




Creating Engagement

 How to cultivate a community through engaging with your followers and others like you.

Friends of friends, common interest groups (organizing group example)
How much time realistically can you spend on daily engagement?

 What to say when you have a new follower.

Thank you so much for following me. | see you are a home school mom too! How old are your kids?
Thanks so much for following me back. We have a few friends in common from Mars School District. How are your kids doing this year?

e Cultivating a new friendship.
| love your outfit, where did you get that top? | need something like that for my sisters baby shower.

e Tracking
When someone new follows me and | want to continue the relationship, | write down their name & a reminder to follow up.

This is something we do every single day. The more you engage, the more your posts will be seen. Engagement
around your posting times is recommended. Post and engage for 20-30 minutes after your post.
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Different Types of Conversations

Indirect Conversation: Engage in response to a connection made through content.
This makes people FEEL invited into your world and cultivates a comeback kind of
feell This IS NOT a replacement to an invitation, but it is valuable for cultivating trust.
Hint: the social media strategies we've been using throughout the past few weeks
should allow ample opportunity for indirect conversation!

Direct conversation: This is an invitation that results from your marketing efforts
(@ response to a post about your party, your sneak peek, your collection, etc).
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Script vs. Non Scripts
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Engaging Through Connection

e Find complimentary accounts.

e Interact by leaving a comment on at least 2 posts.
e \Xatch stories, comment on at least 1.

e Follow the account.
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How to find new people on Instagram

shriver.fine.finishes . < shriver.fine.finishes doodle_match . < doodle_match

3 Mutual 742 Followers 235 Following  Suggested g 700 Followers 451 Following Suggested
91 742 235 Cranuoerrycudacit DIV Y i 339 700 451 S

Posts Followers Following Posts Followers  Following

fergusonlabradoodle

Home Improvement = REgeE FE Improving your quality of life through puppy love.

#shriverfinefinishes #festoolme #sawstop #doodlematch £y boothelakie
Cranberry Township, Butler County, Pennsylvania £ : Baltimore, Ohio BoothelLakie et
! ! levi.decker.and.co i ! W
Following v Message Email v Lev! Flayd Becken Following v Message Contact v
thehunterdood

Follow

) Hunter The Labradoodle
7 . amr326 Follow
™ Ashley
— lifewiththelou
Highlights  Highlights  Highlights : ) i Follow
gl'annathomaszz Follow
Gianna

maldonadosteve
Steve Maldonado

Follow

\ kaitibrenna
Kaitlin Malaspina

Follow

pastrygri2014 ey

K
* *'*,‘t signdreamerscranberry Follow Sy ey
*,P‘n:jitﬁ Sign Dreamers Cranberry
apanneton’ Follow
apannetoni Follow Amy
Amy
annie.noelle.goldendoodle Follow
R dnnie~ T he Col dend...

) Follow
Julia Hanna Stephenson

heater0716
Tricia Heater

Follow
wesleycrusherdoodle
Wesley the Pyredoodle

Q o @

Follow

PR PRRN P [ |

Q VAR
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Next Steps:
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Questions?
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